
  How to Tell       Better Stories

Your strategy         Your story

Please describe your brand in one sentence.

What is your current market position?

Describe the challenges and/or opportunities? 

What are your communication goals?

What are your obstacles?                                                                  
(People, organizations, time, money, knowledge, environment)

Identify your target market(s).

What do they care about?

How will you reach them?

How will you convert them?

How/when will you know you have won?
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For instructions on how to use this storytelling worksheet, click here: http://bit.ly/bmnTsD   © Park&Co 2010

http://bit.ly/bmnTsD
http://bit.ly/bmnTsD

